
Gregor Christiaans BhA
Certified Olive Oil Taster
Member ‘Organizzazione nazionale Assaggiatori Olio Di Oliva’ Imperia, Italy
Owner horeca wholesale company Olijfbedrijf
Initiator “Falco Eleanorae Award” restaurant sustainability award



Workshops Presentations
Nosing and tastings

City theatre
Utrecht

General Managers
Euregio,         Aken

ROC Noord Holland

Horeca fair
Maastricht

hotelschool 
The Hague







Presentation
a) Facts and figures

a) SWOT analysis

b) Suggested Strategies



In 1.000 tons
(2014/2015)2,4 million tons

FACTS AND FIGURES

Production



70

135

132

463

1782

2482

3252

340

170

300

222

841

1433

2444

140

143

300

350

1300

2049

2989

0 500 1000 1500 2000 2500 3000 3500

Tunesia

Turkey

Greece

Italy

Spain

EU

Mondial

Tunesia Turkey Greece Italy Spain EU Mondial

2015/2016(est) 140 143 300 350 1300 2049 2989

2014/2015 340 170 300 222 841 1433 2444

2013/2014 70 135 132 463 1782 2482 3252

Production in 1.000 ton

2015/2016(est)

2014/2015

2013/2014



In liters/per person (2014)

FACTS AND FIGURES

Consumption
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Mondial US EU Italy Spain China

2015/2016(est) 824 300 133 66 50 31

2014/2015 891 295 198 79 102 31

2013/2014 780 303 53 27 14 32

Import in 1.000 ton
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FACTS AND FIGURES

Consumption

Trend of world table olive consumption (1.000 tons)



FACTS AND FIGURES

Consumption

Annual per capita table olive consumption (kg) in EU countries in 2014
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• Price quality
• History
• Knowledge
• “blue zone”

• Stendhal syndrom
• Marketing
• Sales support
• Language
• Lack of large scale 

enterprises

• Aging
• Mediterrenean Diet/Health
• Healthy food (organic)
• sustainability
• Intrest in authentic food
• Education
• Medical tourism

• New countries 
• Economic situation
• Refugees
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Suggested Strategies

• Focus on EU (no trade barriers).

• USP: mediterrenean diet/health.

• Combine your forces (Kalamata sales).

• be aware: cultural and food perception
differences.

• Be picky on your exhibitions.





Social media

• @olyfolieproever

• Olijfbedrijf

• Gregor Christiaans

• Gregor Christiaans

• Columnist ourbubble.nl
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Mondial EU US Syria Morocco

2015/2016(est) 2989 1615 308 171 120

2014/2015 2858 1532 290 126 120

2013/2014 3076 1731 301 171 120

Consumption in 1.000 ton
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2008/2009 2009/2010 2010/2011 2011/2012 2012/2013 2013/2014 2014/2015 2015/2016

World 601 652 705 769 853 780 891 824

US 255 258 275 300 288 303 295 300

EU 96 78 82 97 153 53 199 132

China 12 18 30 40 39 32 31 31

Import in 1.000 ton



Producing countries



Bacteria destroying Puglia's precious olive groves could ruin 

Italy's oil industry

Xylella fastidiosa

Producing countries



EU and olive oil



Dutch to oppose 'bizarre' EU olive oil ban 

Take Brussels oil law with a pinch of 
salt, restaurateurs advised

Olivenöl in Kännchen darf bleiben

EU and olive oil





Boek: 
“beleef de wondere wereld van 

olijfolie”



MONTE TESTACCIO

"tituli picti"

Olive oil and fraud



: A Long Trial in Spain on Fatal Tainted Food “toxic oil sydrom“

Olive oil and fraud

http://www.nytimes.com/


Olive oil and fraud



Olive oil and fraud
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